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Product insight for verticals - Lifestyle
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Beauty

3C

Fashion

Lifestyle

Non-Beauty

18%

18%

21%

33%

32%

2 件 8 折

单件基础上增幅 30%-50%

多件 9 折适用低价配件

单件基础上增幅 50%-80%

$20.4

$22.5

$17.5

$11.5

$33.7

多件 7-8 折



for Black Friday Sale

Black & Red Call To Action

OFF
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Black Friday Sale

Buy 1 Get 1 Free

Promotion
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Creative features for verticals -

Video Type Video Length Sticker Type Video Scene
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Creative insight for verticals -

Furniture Person Voice-Over
Video Type Video Length Sticker Type



Creative Solutions

AI

Symphony 
Creative Studio TTO Top Ads
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Top Ads for better creative

CTR

CVR

LIKE

Region Industry

Language Format

Objective Time
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Symphony Creative Studio

TikTok AI

TikTok TikTok

Our suite of Generative Al solutions is here to help you create content to 
achieve results

X = More content that 
resonates
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TikTok One

务
务

TikTok
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Efficient supplies from the platform

TTCM

TikTok Creator Marketplace

TTCC

TikTok Creative Challenge

TTCX

TikTok Creative Exchange
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VSA

Generate 
With AI

Creative 
Studio

Logo
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基建策略
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ü 备货：较平日量级1.1倍备货

ü 爆品返场

ü 素材再利用:加大表现优秀的产品

广告预算

VSA: PSA: VSA: PSA: VSA: PSA: VSA: PSA: 

VSA: PSA: LSA: VSA: PSA: LSA: VSA: PSA: LSA: VSA: PSA: LSA: 

, CC/MR ,
HV 的 MR ,HV+MR CC

CC : 40%-50%
HV+MR : 50%-60%

CC : 30%-40%
HV+MR : 60%-70%

CC : 20%-30%
HV+MR : 70%-80%

CC : 60%-70%
HV+MR : 30%-40%

Before11.14 11.14-11.28 11.29-12.2 12.3-12.17




